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Terms and Conditions

1 In these Terms and Conditions, Publisher shall mean the Royal
Academy Enterprises Ltd.

2 Allordersforadvertising are subject to acceptance in writing by the
Publisherand are subjectto these conditions.

3 All orders for the publication of advertisements are subject to the
availability of space.

4 Alladvertisements are to be supported by the name and address of
the advertiserand any advertising space booked can only be used for
advertising the advertiser’sown goods or services unless otherwise
agreed by the Publisher. The advertiser shall deliver copy by the copy
dateasshowninthe productiondata.

5 Copy must beinthe form of print-ready artwork and conform to the
Publisher’srequirements asshowninthe productiondata.

6 Anytypesettingand colourseparation will be charged for.

7 All negatives, artwork and other advertisement material delivered
by the advertiser to the Publisher is at the risk of the advertiser
and, accordingly, the Publisher cannot accept any liability for any
loss or damage to this material, the advertiser should make his
own arrangements to insure. Loose inserts and spot colour may be
available,atthe Publisher’sdiscretion, by negotiation.
8ThePublisherreservestheright,where necessary, tostipulate special
chargesand conditions forsplitrunsorotherspecial requirements.
9The Publishercannotacceptanyliability forlossordamagealleged to
arise through any delayin forwarding replies to box number, however
caused.

10 The Publisher reserves the right to refuse, amend, withdraw or
otherwise deal with all advertisements submitted to him at hisown
discretion and without explanation. All advertisements must comply
with the British Code of Advertising Practice and Trade Descriptions
Act1968 (orany Statutory Modification). Therightisreserved todecline
any copy orartworkin the Publisher’sabsolutediscretion.

11 The Publisher cannot accept responsibility for changes in dates of

insertion and/or copy unless these are (a) confirmed in writing and (b)
intime forthe changes to be made.
12ThePublisherreservestherighttochargeforanyadditional expense
involved insuch changes.

13 The Publisher reserves the right to increase advertisement rates
atanytime ortoamend the terms of contractas regards the space or
frequency or date of insertions. In such event the advertiser has the
option of cancellingthe balance of the contract without surcharge.

14 Where possible, the Publisher will notify the advertiser of any such
increasesoramendment(s).

15 Except where the advertiser cancelsin accordance with clause 13,
allunearned discounts will be surcharged where an advertisercancels
the balance of a series contract. Further, the Publisher reserves the
righttosurchargeinthe eventofthe agreed number of insertions not
being completed within the contractual period.

16 The placing of an order does not give the advertiser any right to
renew on similar terms nor to postpone his advertisement for the
same price. Interest will be charged on late payment from the date of
the Invoice at2% per month but no interest will be charged if payment
ismadewithin3odaysofinvoice.

17 The Publisherwill not be liable forany damage orloss caused in any
way arising out of late publication, non publication orany omission or
errorinthe publication of any advertisement. The Publisher cannot
guarantee insertions to be on specific dates nor to be of specific sizes
norcan the Publisheraccept responsibility for the omission of one or
more of a series of advertisements.

18 The Publisherreserves the right to use Agents for the Invoicing of
advertisementsand collection ofaccounts.

19 Fullfees are payable unless cancellations are received no laterthan
three months prior to publication date as shown in production data.
Copy mustbe received by the copy deadline if settingis needed.




